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1. Introduction

The COVID-19 pandemic presented a monumental challenge for
economies across the globe, with developing nations such as Ghana
facing unique vulnerabilities due to limited fiscal space, high debt
burdens, and underdeveloped healthcare systems. Ghana, like many
others, responded with a suite of fiscal policy measures aimed at
mitigating the socio-economic fallout of the pandemic. These
interventions targeted health sector support, social protection, and
economic stimulus for affected industries.

This chapter examines the trajectory of Ghana’s fiscal policy before,
during, and after the COVID-19 pandemic and its influence on
economic recovery. It aims to understand how government
spending, taxation, and borrowing patterns evolved in response to
the crisis and what lessons can be learned for future resilience. The
chapter uses data from the Ministry of Finance and Bank of Ghana
to provide empirical insights into the fiscal landscape and recovery
trends post-pandemic.

2. Literature Review

Fiscal policy, comprising government expenditure and taxation, is a
key tool for macroeconomic stabilization. According to Keynesian
economics, expansionary fiscal policy during downturns can
stimulate demand and restore economic activity. In contrast,
contractionary measures might be warranted in times of overheating
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