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PREFACE 

India is witnessing a transformative phase marked by rapid growth 
in start-ups, technological innovation, digital governance, and a 
strong emphasis on sustainability. ture: Start-
ups, Sustainability & Strategic Transformation brings together 
scholarly perspectives that explore how entrepreneurship, 
responsible business practices, and strategic thinking are 

 
The chapters in this volume examine critical themes such as 
artificial intelligence in governance, healthcare innovation, 
corporate social responsibility, influencer marketing, augmented 
reality, and sustainable enterprise models. Together, they reflect the 
dynamic interplay between technology, strategy, and social impact 
in contemporary India. 
We sincerely thank all contributors for their valuable research and 
insights, and acknowledge the academic support of Integral 
University in fostering a culture of research and innovation. We 
hope this book serves as a meaningful resource for scholars, 
students, policymakers, and practitioners seeking to understand and 
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1.Introduction 

Origin of Sustainable Development Goals (SDGs) 

The concept of Sustainable Development Goals (SDGs) originated 
as a global initiative under the umbrella of the United Nations (UN). 
It traces back to the United Nations Conference on Sustainable 
Development (Rio+20) held in Rio de Janeiro, Brazil, in June 2012. 
During this conference, world leaders, policymakers, and civil 
society recognized the urgent need for an integrated framework that 
would balance economic growth, social inclusion, and 
environmental protection. 

Building on the success and lessons of the Millennium Development 
Goals (MDGs) (2000-2015), the SDGs were formally proposed to 
address broader challenges such as climate change, sustainable 
industrialization, innovation, infrastructure development, poverty 
eradication, and responsible consumption. 

The term "Sustainable Development Goals" was officially adopted 
in 2015 when 193 United Nations member states agreed upon 17 
interconnected goals and 169 targets as part of the 2030 Agenda for 
Sustainable Development. 

In recent years, the growing concern for environmental degradation, 
resource depletion, and climate change has prompted nations and 


