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1. Introduction (300 words) 

The 21st-century workplace is undergoing a significant 

transformation, driven largely by the integration of Artificial 

Intelligence (AI) across organizational functions. Human Resource 

Management (HRM), traditionally reliant on human judgment and 

manual processes, is now at the cusp of a technological revolution. 

From talent acquisition and onboarding to performance 

management and employee engagement, AI is reshaping how HR 

departments operate. This chapter explores the evolving role of AI 

in HRM, emphasizing both the opportunities and the challenges it 

presents. 

This study, originally presented as a dissertation, has been adapted 

into a book chapter to provide a broader understanding of AI's 

impact on HR practices. Drawing from both primary and secondary 

data, it explores the practical applications of AI in HR functions and 

evaluates employee perceptions of these changes. The objective is 

to bridge the gap between emerging technological capabilities and 

real-world HR practices, offering insights for scholars, practitioners, 

and policymakers. 

The chapter begins with a literature-based overview of AI’s 

relevance in HRM, followed by an analysis of the empirical findings 

obtained through structured surveys. The study highlights areas 

where AI has proven effective—such as resume screening, chatbots 


