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Part I Evolving Consumer
Behaviour and Digital

Transformation



Consumer Buying Behaviour in the E-Commerce Era:
A Study of Flipkart vs. Amazon

Faisal Ahmad: Student-Department of Business Management-
Integral University

Dr Rizwana Atiq: Associate Prof-Department of Business
Management-Integral University

1. Introduction

The rapid growth of e-commerce has fundamentally transformed the
landscape of global retail. In India, the proliferation of internet
access, smartphones, and digital payment infrastructure has
catalysed a dramatic shift in consumer buying behaviour.
Increasingly, Indian consumers are choosing to shop online rather
than wvisit traditional brick-and-mortar stores, drawn by the
convenience, variety, and competitive pricing available through e-
commerce platforms. This digital shift has given rise to a fiercely
competitive marketplace, dominated by two major players—
Flipkart and Amazon—who continuously strive to capture
consumer attention and loyalty.

Flipkart, a Bengaluru-based company founded in 2007 by Sachin
Bansal and Binny Bansal, was among the first to pioneer online
shopping in India. Initially focusing on books, Flipkart rapidly
expanded its product portfolio and now offers a wide range of goods,
including electronics, fashion, home appliances, and personal care
items. Known for its tailored shopping experience, extensive use of
mobile apps, and responsive customer service, Flipkart has firmly
established itself as a household name across urban and semi-urban
India.

Amazon, the American e-commerce giant, entered the Indian
market in 2013 through its platform Amazon.in. Leveraging its



