INNOVATIVE PRACTICES
IN

JUSINESS

AND

MANAGEMENT

Edlted.logy . . Publisher

Mr. VlJ ay Manohar Tiwari ERYERE A Ke ETTaes BNE T University
Dr Kapll R. Chand oriya of Journalism and Communication, Bhopal
Prof (Dr.) Avinash Bajpai




ISBN: 978-93-47973-59-8 Innovative Practices in Business and Management

Innovative Practices in Business and Management

Mr. Vijay Manohar Tiwari
Dr. Kapil R. Chandoriya

Prof. (Dr.) Avinash Bajpai

Publishers

Makhanlal Chaturvedi National University of Journalism and Communication, Bhopal



ISBN: 978-93-47973-59-8 Innovative Practices in Business and Management

Makhanlal Chaturvedi National University of

Journalism and Communication, Bhopal

Opposite M.P. State Shooting Academy,
Bisenkhedi, Bhopal (MP) — 462044

Innovative Practices in Business and Management

Copyright@Authors

All rights reserved. No part of this publication may be reproduced, stored in a retrieval system, or transmitted in
any form or any means, electronic, mechanical, photocppying or otherwise, without the prior permission of the

author and publisher.

ISBN: 978-93-47973-59-8
Price: 1749/-

Year: 2026

Published by: Dr. Rakesh Kumar Panndey (Publication Coordiatio)

Published by: Makhanlal Chaturvedi National University of Journalism and Communication, Bhopal

A



ISBN: 978-93-47973-59-8 Innovative Practices in Business and Management
S

Contents
Title & Author(s) Page
1 A Dynamic Shift from Shareholder Primacy to Stakeholder Primacy 1-13

Arushi Jain

2 Decoding Digital Success: The Impact of SEO, Social Media Marketing, and Paid 14-26
Ads on E-Commerce Sales Growth

Ms.Shena Malik

3 Women entrepreneurship in the digital age: A study of women Entrepreneurs In 27-40
Indian

Mprs. S. Srivastava & Dr. P. Sharma

4 A Study on Effectiveness of Accounts Receivables at Pride Global”’(P) Ltd., 41-56
Chennai

Dr. G. Kalpana

5 A Study On Marketing Awareness in The Beverage Industry: Targeting 57-66
Adolescents In The Digital Age
Dr.R.Mohanaselvi and B.Punniyan

6  Factors affecting digital consumer behavior in educational marketing: A 67-71
systematic review of literature

Tushar Gedam & Dr. Madhavi Wairagade

7  Decoding the Digital Learner: Key Drivers of Consumer Behavior in EdTech 72-86
Marketing
Tushar Gedam & Dr. Madhavi Wairagade

8 Integrating Smart Screens, Smart Minds, and Emotional Intelligence: A Socio  87-102
Technical Model for Sustainable Banking Practices

Ashish Kumar Upadhyay & Anjali Srivastav

9 Digital Era Western Uttar Pradesh: International Trade Prosperity (Saharanpur 103-108
based study)
Divya Arora




ISBN: 978-93-47973-59-8

Innovative Practices in Business and Management

10 Stress Management At Workplace: Coping Strategies For Employee Well Being  109-114
Ms.Heena Vaghela & Dr. Smriti Nagaria

11 A Study on Customer Satisfaction towards Online Shopping 115-120
Dr. L. Gautam, A.Gupta, K. Gurjar, V. Savita, A. Gurjar, D. Lodhi & S. Ansari

12 Characteristics Of Virtual Experience In Electronic Commerce: Bridging 121-127
Consumer Interaction And Digital Innovation
Shreya Tomar

13 Intrusion Detection In Internet Of Vehicle Security And Business Strategy 128-134
Megha Negi & Ayush Kumar Agrawal

14 Multimodal Sentiment and Narrative Flow Analysis For Strategic Content 135-138
Placement In Digital Marketing Campaigns
Ayush Kumar Agrawal & Pragya Tiwari Bhatt

15 Digital Banking and the Rise of Cyber Fraud: An Investigative Review 139-148
Ms. Vanshika

16 Empowering Growth: Fintech-Driven Financial Inclusion for Sustainable 149-168
Development
Dr. Sarika Makol

17 Financial feasibility study of FMCG: The study on Euro India Fresh Foods 169-175
Limited, a leading Fresh Foods Products Business in Surat, Gujarat.
Dr. Sachin Godhani & Mr. Govind R. Langariya

18 The Impact of Government Support on the Growth of Cottage Industries: An 176-181
Empirical Study
Mr. AnuragVerma &Dr Preeti Sharma

19 Enhancing Cybersecurity and Safety Protocols in E-Banking Services 182-186
Dr. K. Sudhakar & Dr. R. Saranya

20 A Study of AI-Generated Influencers in Contemporary Digital Marketing 187-199
Dr. Kumar Mausam

21 Customer Satisfaction Drivers: A Study of Public and Private Banks in India. 200-212

Sunil Kumar




ISBN: 978-93-47973-59-8

Innovative Practices in Business and Management

22 Stylometric and Contextual Nlp Approaches For Deceptive Review Detection In 213-216
E-Commerce Platforms
Ayush Kumar Agrawal & Pragya Tiwari Bhatt

23  Measures of Earnings Management 217-225
Aditi Mahajan & Dr. Arwinder Singh

24 The Role Of Cross-Cultural Management Practices For Advancing Global 226-239
Sustainability
Dr Suman Kannoujia & Mr. Anurag Sahu

25 Influence of Online Ratings & Reviews on Pre-Purchase Behavior of Consumers: 240-258
An Empirical Study for Consumer Durable Products in Agra District
Tanya Agarwal

26 A Study on Human Resource Management Practices and their Impact on 259-266
Employee Satisfaction in the Cooperative Sector of Dindigul District
Dr. B. Punniyanl & Dr. R Mohanaselvi.

27 Streaming Wars & Subscriber Psychology in the Indian Market: A Comparative 267-276
Study of Pricing Strategies on Netflix, Amazon Prime Video, and JioCinema
Ms. Ankita Sharma

28 OTT Market Competition and Consumer Choice: A Study of Content, Pricing, 277-283
and Platform Loyalty
Dr. Tina Raj

29 The Impact of Digital Literacy on Employability and Entrepreneurship in India  284-295
Dr. J. Suresh Kumar and Dr. D. Shobana

30 Unleashing Potential: The Power of Entrepreneurship Development 296-302
Yamini Sharma & Sarita Chouhan

31 Comparative Analysis Of Financial Literacy Amongst The Urban And Rural 303-318
People In India
Dr. Sanjeev Lohani

32 Digitalization in India: Impact, Opportunities, and Challenges for Digital 319-329

Transformation

Dr. Preeti Sharma




ISBN: 978-93-47973-59-8

Innovative Practices in Business and Management

33

Cross-Border E-Commerce: Opportunities and Challenges In Global Trade

Krishna Goswami & Sarita Chouhan

330-341

34

Blockchain Technology in Financial Management and Corporate Compliance:
Innovations, Regulatory Frameworks, and the Role of Finance professionals

Dr.(CS)Sanjeev Lohani

342-352

35

E-Banking, Privacy Concerns, and Financial Literacy: Balancing Innovation
with Customer Protection and Empowering Consumer Education

Sarita Chouhan & Dr. Mahendra Singhai

353-363

36

Adoption of E-HRM Leading to Improved HR Services
Ms. Shachie Sandhu & Dr. Sapna

364-370

37

Evaluation of the Newspaper Advertising Effectiveness and Its Impact on the
Sales of Products or Services: With Special Reference to Gwalior-Bhopal

Dr. Kapil R. Chandoriya, Prof. (Dr.) Avinash Bajpai & Mr. Dinesh Kushwah

371-378

38

Analyzing Investor Behavior Under Stock Market Volatility Through Advanced
Al Frameworks: Strategic Insights in the Context of Viksit Bharat 2047
Dr. Rashi Kesh &Dr Ved Prakash

379-385

39

A Study of Innovative Practices in Human Resource Management

Sidra Mansoor & Dr. Uzmi Anjum

386-394




ISBN: 978-93-47973-59-8 Innovative Practices in Business and Management

[39]

A Study of Innovative Practices in Human Resource Management

1 Sidra Mansoor

Research Scholar, Department of Commerce and Business Management, Integral University,
Lucknow

2 Dr. Uzmi Anjum
Associate Professor, Department of Commerce and Business Management, Integral

University

Abstract

Human beings since the time have evolved and had mastered the art numerous inventions and
following the same path innovated uncountable things. Trading and business activities have taken a
drastic turn, and various developments have been noticed in this regard; starting from the era of
doing favors in return to each other for to be able to earn monetary rewards in return of showcasing
and possessing mindfulness which boosted morale and self-confidence. As rightly quoted
innovation is the key to success. Workforce in any sector can progress with right guidance.
Development has been experienced with highly satisfied employees and their persistent efforts in
regularly adding innovative ways of working mhich will foster growth of several parties involved
and society as well. The paper will give better detailed insights on continuous innovative practices
in the human resource department with the passage of time which had led to organizations prosper

and flourish.

Keywords

Concept of human resource management, traditional ways of hrm ,challenges innovative measures,

outcomes.

Introduction
Human resource management is the tact of dealing with human relationships molding and developing
the human behaviors and attitude towards the job and organizational goals. The human resource
management plays a crucial role in benting the workforce to meet the end results.The HRM is
practiced in global market ,By embracing technology, focusing on employee engagement and well-
being, and adapting to global trends, organizations can cultivate a dynamic and innovative work

environment that attracts, retains, and develops talents among the employees and ultimately their gain



