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Abstract

_Agriculmrc has transformed into agri-business and grown into a big and inee
industry that now encompasses everyone involved in getting foofl W
:l(;ns;mcrs. Agribusiness encompasses not just individuals who cultivatearid 1ﬁbre o
f'oofj ;‘D Zmple and businesses who supply the inputs, process the output, Pera;lcd t:ll.llt
products, transport the food products, and sell the food products to cust o:ler:

Many con 7
-— i’s ;umcrs are shifting towards organic and locally sourced prod
W : : uce
iy Co;np ell as s;stamablc agriculture practices. In response to these C(Fnsumer
’ anies 1n the agribusiness i
, industry are adapting their busi
production methods, A : pting their business models and
S Con.su rtn tehc >ame time, companies are also investing in transparency
produced, and how it j rs want to know where their food comes from, how it was
mpacts the environment. As a result, many companies are
)

now providing detailed i
: ed informatio :
i n on thej : :
1n; r prod
gredients and the production methods usedp et includingiEES U

) INg consume
Companies are adapting their | 15 to have more choices in the products they buy.
" Pusiness models and production methods t0 meet




