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Supply Chain Transparency as a Marketing Differentiator in Healthcare:
Advacing Responsible Consumption and Production under SDG 12
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Background and introduction: Adoption of sustainable and ethical policies is important. Consistent with SDG 12 (Responsible
Consumption and Production), the paper investigates how open healthcare supply chains might improve customer behavior, brand
trust, and support of sustainability objectives.
Research Questions:

1. How do healthcare companies convey supply chain transparency?

2. Does openness affect healthcare customer choice and confidence?

3. In what way does supply chain openness fit SDG 12 in marketing strategies?

Objective: Objective is to investigate how supply chain openness functions as a strategic marketing strategy in the healthcare
industry and looks at how openness is communicated, how it affects customer trust and decision-making, and how it fits into
marketing driven by sustainability.

e To examine how supply chain openness is communicated in healthcare companies.

e To find out how openness affects consumer confidence and medical decisions.

e How marketing strategies match supply chain openness with SDG 12

Methodology: This work employs a mixed-method approach. Semi-structured qualitative interviews with healthcare professionals
and a quantitative consumer survey investigate how supply chain transparency influences marketing, trust, and fits with SDG 12,
Stratified random sampling and intentional sampling. Data interpreted by both statistical analysis and theme analysis. Structured
questionnaire, interview guide are the research tools Statistics to investigate link between transparency practices and responses

Results: According to the survey, sustainability reports, digital platforms, and product labeling are the main means of supply chain
openness used by healthcare institutions. Transparency greatly increases customer confidence and shapes the decisions on
healthcare services. Customers more brand loyal to companies with easily available supply chain data. Marketing plans including
supply chain openness directly relate with SDG 12 and encourage responsible consumption. Supply chain openness strategic tool.

Conclusions: Supply chain openness is crucial to building consumer confidence in the healthcare industry. It guides companies to
promote ethical behaviors and responsible consumption in line with SDG 12, therefore supporting sustainable marketing in line with
long-term competitive advantage.

Practical Findings: Strong consumer trust is built by health care organizations who have supply chain transparency.

Theoretical Findings: Supply chain transparency integrates sustainability into Consumer Behavior models

Limitations and future research directions: Future studies could solve constraints by increasing generalizability by including
different geographic areas and healthcare environments, therefore strengthening the sample. Longitudinal research might look at
how consumer behavior changes with supply chain openness over time. More study of digital transparency tools and their use in
various cultural settings is required. Deepening knowledge would come from looking at how third-party certifications and regulatory
systems may help to improve.

Keywords: transparency in supply chains, consumer trust, healthcare marketing, responsible consumption, SDG 12, sustainability,
ethics
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