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PREFACE

India is witnessing a transformative phase marked by rapid growth
in start-ups, technological innovation, digital governance, and a
strong emphasis on sustainability. Shaping India’s Future: Start-
ups, Sustainability & Strategic Transformation brings together
scholarly perspectives that explore how entrepreneurship,
responsible business practices, and strategic thinking are
collectively redefining India’s development landscape.

The chapters in this volume examine critical themes such as
artificial intelligence in governance, healthcare innovation,
corporate social responsibility, influencer marketing, augmented
reality, and sustainable enterprise models. Together, they reflect the
dynamic interplay between technology, strategy, and social impact
in contemporary India.

We sincerely thank all contributors for their valuable research and
insights, and acknowledge the academic support of Integral
University in fostering a culture of research and innovation. We
hope this book serves as a meaningful resource for scholars,
students, policymakers, and practitioners seeking to understand and
shape India’s evolving future.

Dr. Abdul Tayyab Khan
Dr. Orooj Siddiqui
2026
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Chapter -8

Sustainability as the Brand Value Conceptual
Insights from the FMCG Sector

BELAL PATHAN
DR. SHUJAUDDIN KHAN

1.Introduction

The Fast-Moving Consumer Goods (FMCG) sector is a cornerstone
of the global economy, encompassing everyday products such as
food, beverages, personal care items, and household goods. These
products are characterized by high purchase frequency, low cost,
and short shelf life, making the FMCG industry one of the most
dynamic and competitive markets. However, the sector’s scale and
operational intensity have significant environmental and social
consequences. From excessive packaging waste to carbon-intensive
supply chains and labor concerns in sourcing raw materials, FMCG
companies face growing scrutiny over their ecological and ethical
footprints.

In recent years, sustainability has emerged as a critical factor in
shaping consumer preferences and corporate strategies. With rising
awareness of climate change, resource depletion, and social
inequalities, consumers are increasingly demanding transparency,
accountability, and environmentally responsible practices from
brands. This shift has elevated sustainability from a niche concern
to a core component of marketing and branding strategies in the
FMCG sector. Companies are now tasked with aligning their brand
values with sustainable practices to maintain consumer trust,
enhance brand loyalty, and secure long-term profitability.
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